Articles Accepted in Poster

A Comparative Study of the Effects of Social Communication on Investment in the Private Sector

A Game Changer in Modern Business Models and Customer Experience

A game theoretic approach for analyzing the pricing, greening, and advertising strategies considering
the competition between national brand and green store brand

A Novel Classification for Measuring Customer Experience in Metaverse Environments with a Focus on
Sustainability

Adaptive Al Models and Blockchain-Enabled Smart Contracts for Dynamic Security in E-Business
Metaverse Ecosystems

Al-Powered Logistics: Bridging Efficiency and Sustainability for a Better Future

Applications of artificial intelligence in management and business

Artificial Intelligence and E-commerce: Revolutionizing Business Practices

Avatars and Marketing: A Revolution in Virtual Augmented Reality Experiences




10

Challenges of the COVID-19 and Post-COVID Era for E-Commerce in the Food Industry

11

Enhancing Customer Experience: A Comprehensive Review Of Satisfaction And Loyalty Drivers In
Omnichannel E-commerce

12

Enhancing E-Commerce Recommender Systems by Integrating Content-Based Filtering, Collaborative
Filtering, and Neural Network Techniques

13

Ethical and Security Challenges of Using Deep Fake Technology in Advertising and Digital Marketing

14

Examining the effect of internal marketing on organizational identity: the moderating role of professional
ethics

15

Examining the Potential of the Metaverse in Iran's E-Commerce Sector

16

Examining the State of E-Commerce in Iran; An Example of the Development of the Digital Economy

17

How Al, loT, and Block Chain Has Changed the Supply Chain of Industries?

18

|dentifying the Applications of Artificial Intelligence in Delivering Value to Customers in Businesses

19

Integrating Al and loT into Organizational Strategy for E-commerce Success: A Framework for
Sustainable Competitive Advantage




20

Investigating the Impact of Augmented Reality Packaging on E-Commerce.

21

Mapping the Scientific Literature on the Metaverse and Atrtificial Intelligence in the Web of Science
Database

22

Metaverse as a New Marketing Platform: Analyzing Opportunities and Threats

23

Metaverse: emergence, technologies, and business opportunities

24

Presenting an Innovative Framework for Designing Metaverse Platforms Based on Gamification
Principles

25

Secure and Distributed Electronic Voting Framework Using loT and Blockchain Technology

26

The Application of Artificial Intelligence in Combating Money Laundering

27

The Application of Artificial Intelligence in E-Commerce with a Focus on Supply Chain Management

28

The Impact of Artificial Intelligence on Predicting Customer Behavior: Analysis and Applications in
Online Businesses

29

The Role and Impact of Artificial Intelligence in Marketing: A Review of the Literature and Future
Perspectives




30|The Role of Digital Twins in Municipal Waste Collection and Management

31| The Role of Live Streaming in E-Commerce

32 [Use of the Internet of Things in the Construction Industry and Facility Management

33 [Using Al-Powered Avatars in the Metaverse to Enhance Customer Experience

34 Using loT technology in business negotiations for forecasting participants’ behavior and the
negotiation’s result




